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MAKE MICHIGAN
A GREAT PLACE TO
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MICHIGAN BY THE NUMBERS

UNITED STATES DEPARTMENT OF LABOR
~mm— BUREAU OF LABOR STATISTICS
—
L

10.0M GDP (MINQGSP)

4.5M GDP Per Capita

4.8M

5.9%

-3- Source: census.gov, bls.gov, fred.stlouisfed.org Q3 2021 GDP at seasonally adjusted annual rate.
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MICHIGAN SECTORS

79%

12%

81%

7%
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SURVEY TIMING

NOVEMBER

Election Day

Sun

11/02/21

Mon Tue Wed Thu Fri

Gat

B Survey Dates
11/09/21 — 12/17/21

Sun Mon Tue Wed Thu Fri

DECEMBER

Gat

B Results Released
01/13/22

Sun Mon Tue Wed Thu Fri Sat

JANUARY
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MEASUREMENT METHODOLOGY

Group 25/

CLAES FORNELL INTERNATIONAL

-7 - Source: cfigroup.com, theacsi.org
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FOUR LEVELS MEASURED

1. ORGANIZATION PERFORMANCE
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1. ORGANIZATION PERFORMANCE

12-MONTH OUTLOOK

-9-

Rate your organization’s 12-month outlook:
(10 = excellent, 1 = poor)

32

30

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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1. ORGANIZATION PERFORMANCE

ORGANIZATION OUTLOOK

-10 -

Rate your organization’s 12-month outlook:
(10 = excellent, 1 = poor)

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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1. ORGANIZATION PERFORMANCE

IMPACT OF COVID

What impact has the Coronavirus pandemic had on your company/organization 12-month outlook?

NEGATIVE POSITIVE NEGATIVE POSITIVE

+ST -1T

+15
—

- = .
—

-11-  Note: This question was asked on five-point scale: extremely negative, somewhat negative, no clear impact, somewhat positive, and extremely positive.




1. ORGANIZATION PERFORMANCE

A CULTURE OF ORGANIZATION PERFORMANCE

- My organization . . .
2021 2022

& Adapts well to changes in the marketplace ‘\

&\‘

Has a highly engaged workforce

Has efficient systems and processes ‘\ 4

& Has a clear direction for the future ‘\_6

6666

Overall has the right culture to execute strategy ‘~ \‘

O
-12 -  Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfig .com). ()
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FOUR LEVELS MEASURED

2. LOCAL COMMUNITY
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2. LOCAL COMMUNITY

LOCAL COMMUNITIES

My local community has excellent:
(100 = strongly agree, O = strongly disagree)

Cultural and Resources and Infrastructure
Hospitals and religious support for Talent pool/labor  (roads, internet, Public
healthcare institutions Public safety K-12 schools entrepreneurs pool cell coverage, etc.)  transportation

30 79 q q q

75 23 /674

7171

68 67
64 66 66

61
58

48

-14 - Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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FOUR LEVELS MEASURED

3. REGIONAL ECONOMY
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3. REGIONAL ECONOMY

PROSPERITY REGIONS

¥ MICHIGAN
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-16 - Source: michiganbusiness.org
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3. REGIONAL ECONOMY

RECOMMEND - REGION

-17 -

How likely are you to recommend your region as a great place to grow a business?
(10 = extremely likely, 1 = not at all likely)

30

77

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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3. REGIONAL ECONOMY

ECONOMIC REGIONS

My economic region has . ..

A forward-looking culture that embraces
entrepreneurialism

& An unparalleled quality of life

& A large pool of skilled, educated talent
available for hire

An educational system that is second to none

-18 - Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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FOUR LEVELS MEASURED

4. MICHIGAN OVERALL
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4. MICHIGAN OVERALL

RECOMMEND - STATE

-20 -

How likely are you to recommend your state as a great place to grow a business?
(10 = extremely likely, 1 = not at all likely)

30

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).7



https://bakerstrategy.com/?utm_campaign=outlook&utm_medium=pdf&utm_content=logo
https://cfigroup.com/?utm_campaign=outlook&utm_medium=pdf&utm_content=footer

4. MICHIGAN OVERALL

MICHIGAN
Michigan . . .

(10 = strongly agree, 1 = strongly disagree)

& |s a great state for raising a family

Is a great state for young professionals

& |s business-friendly

Has a strong, vibrant economy

& |s on the right track

-21- Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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OUTLOOKSURVEY.COM
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