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PARTICIPATING CHAMBERS AND BUSINESS DEVELOPMENT GROUPS

2013-2019

547

ASSOCIATIONS

16,890

RESPONSES



MICHIGAN BY THE NUMBERS

Population 10.0 Million

Unemployment 3.9%

Civilian Labor Force 4.9 Million

Employed 4.7 Million

GDP (MINQGSP)

$532 Billion

GDP Per Capita

Source: census.gov, bls.gov, fred.stlouisfed.org

$53,200

https://census.gov/
https://www.bls.gov/
https://fred.stlouisfed.org/
https://bakerstrategy.com/?utm_campaign=outlook&utm_medium=pdf&utm_content=logo


MICHIGAN

NONPROFIT

GOVERNMENT

BUSINESS76%

11%

13%

4.7M

WORKFORCE

74%

4%

22% 177

SURVEY RESPONSESSECTORS

Source: bls.gov, mnaonline.org
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2019 SURVEY TIMING

Tue. 11/06/18 National Elections
Tue. 11/13/18 Survey Opened
Fri. 12/14/18 Survey Closed
Tue. 01/08/19 Results Released
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MEASUREMENT METHODOLOGY

2 3 4 5 6 7 8 91 101 - 10
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Questions are asked on a 1-10 scale, 
then translated to a 0-100 scale
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6-MONTH OUTLOOK

Rate your organizationõs 6-month outlook:

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).

MICHIGAN

2013 2014 2015* 2016 2017 20192018

US
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BUSINESS FRIENDLY

My state is business friendly:

2013 2014 2015 2016 2017 20192018

US

MICHIGAN

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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THE RIGHT TRACK

My state is on the right track:

2013 2014 2015 2016 2017 20192018

US

MICHIGAN

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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RECOMMEND - STATE 

How likely are you to recommend your state as a great place to grow a business?

MICHIGAN

2013 2014 2015* 2016 2017 20192018

US

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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MICHIGAN COMPARED TO US AVERAGE

Is a great state for raising a 

family
81 81

Is a great state for young 

professionals
70 70

Is a great place  to start or grow a 

business:
70 70

Has a strong, vibrant economy 68 68

My state overall . . .

DIFF

0

0

0

USA MICHIGAN

0

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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MICHIGAN PROSPERITY REGIONS

1 Upper Peninsula

2 Northwest

3 Northeast

4 West Michigan

5 East Central Michigan

6 East Michigan

7 South Central

8 Southwest

9 Southeast

10 Detroit Metro
Source: michiganbusiness.org

https://www.michiganbusiness.org/
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AVAILABLE TALENT

My economic region has a large pool of skilled, educated talent available for hire:

US

MICHIGAN

2013 2014 2015 2016 2017 20192018

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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ENTREPRENEURIAL CULTURE

My economic region has a forward-looking culture that embraces entrepreneurialism:

US

MICHIGAN

2013 2014 2015 2016 2017 20192018

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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EDUCATION SYSTEM

My economic region has an educational system that is second to none:

US

MICHIGAN

2013 2014 2015 2016 2017 20192018

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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RECOMMEND - REGION

How likely are you to recommend your region as a great place to grow a business?

MICHIGAN

2013 2014 2015* 2016 2017 20192018

US

Scores shown are 0-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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