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MAKE MICHIGAN 

A GREAT PLACE TO

GROW A BUSINESS 

CENTRAL THEME
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MICHIGAN SECTORS

NONPROFIT

GOVERNMENT

BUSINESS76%
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12%

ACTIVE WORKFORCE

71%

8%

21%

SURVEY RESPONSESSECTORS

Source: bls.gov, causeiq.com Source: bls.gov, causeiq.com
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TRACKING MEASURES METHODOLOGY

2 3 4 5 6 7 8 91 101 - 10

10 30 40 50 60 70 80 900 100200 - 100

Questions are asked on a 1-10 scale, 
then translated to a 0-100 scale

Source: cfigroup.com
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ORGANIZATION OUTLOOK

“      ou  o    iz  io ’  ou look fo      followi    im f  m  :”

2016 2017 20192018 2020 2021

(10 = excellent, 1 = poor)

2022

75   +3 

72   +2

69   +1

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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2025 MICHIGAN ECONOMY

“W    i   ou  vi w of Mi  i   '  2025   o om ?”
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2026 MICHIGAN ECONOMY

“Looki        , w    i   ou  ou look fo  Mi  i   '  2026   o om ?”
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2026 MICHIGAN ECONOMY

“W    imp     o  ou   i k P   i     T ump'  poli i  

will   v  o  Mi  i   '    o om  i  2026?”
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MICHIGAN OVERALL

“How mu    o  ou       wi       followi  ? Mi  i    . . .”

2024 2026

Is business friendly

(10 = strongly agree, 1 = strongly disagree)

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).

2025

Is a great state for young professionals

Has a strong, vibrant economy

Is a great state for raising a family

Is on the right track
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WHAT AI SAYS ABOUT OUR PANEL

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).

MARY BUCHZEIGER QUENTIN MESSER, JR. GABRIEL EHRLICH DANIEL HOWES
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WHAT AI SAYS ABOUT OUR PANEL

“A strong, balanced mix of expertise directly tied to 

Michigan's economic landscape.

“Exceptionally well-balanced . . . guided by a 

veteran journalist with deep automotive expertise.”

“A top-tier, benchmark-quality panel . . . highly 

relevant to 2026 planning.”

“Well-suited to provide substantive analysis of 

Michigan's 2026 economic outlook.”
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