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CENTRAL THEME

MAKE MICHIGAN
A GREAT PLACE TO
GROW A BUSINESS
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MICHIGAN BY THE NUMBERS
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10.0M GDP (MINGSP)
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4.65M
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census.gov, bls.gov, fred.stlouisfed.org GDP All Industry Total in Michigan SEP 2022
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MICHIGAN SECTORS
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SURVEY TIMING
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B Survey Dates
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MEASUREMENT METHODOLOGY

Group 5555
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-6 - Source: cfigroup.com, theacsi.org
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ORGANIZATION OUTLOOK

“‘Rate your organization’s outlook for the following timeframes:”
(10 = excellent, 1 = poor)
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-7 - Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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RECOMMEND MICHIGAN
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“How likely are you to recommend Michigan as a great place to grow a business?”

(10 = extremely likely, 1 = not at all likely)
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80

Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).7
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MICHIGAN OVERALL

“How much do you agree with the following? Michigan . ..”

(10 = strongly agree, 1 = strongly disagree)

Is a great state for raising a family

Is a great state for young professionals

Is business-friendly

Has a strong, vibrant economy

Is on the right track
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-9- Scores shown are 1-10 respondent ratings translated to 0-100 scale. Methodology by CFI Group (www.cfigroup.com).
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IMPACT OF RECESSION
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“Many economists are predicting a recession in 2023. If a recession happens in 2023,
what impact do you think the recession would have on your business in 20237?”
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No Clear Impact
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COMPETITION FOR TALENT

“The competition for talent recruitment and retention has never been more competitive.
What impact do you think the competition for talent would have on your business in 20237?”
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